Appendix A: WRRC Partnerships Evaluation Matrix, September 2013

WRRC Activity or
Program

Partnership Descriptors

FTE WRRC Role Mission Focus Partners
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Not every program will be reportable in all categories.

FTE (Orange): For each program, report WRRC Staff FTE or Student FTE (Averaged over Annual Basis). Number will range from 0.1 to 1.0 for
each Staff/Student person engaged in the activity or program.

WRRC Role (Blue): For each program, WRRC will be Lead (check box) or will be in a Support Role. If WRRC has a support role, use appropriate

number: (1) WRRC Co-Lead; (2) Advisory Board; (3) Meeting and/or Workshop Organization/Attendance; (4) Advising/Mentoring; (5) Providing Print

Materials

o Metrics will be collected on: % programs in which WRRC is lead; and % programs in which WRRC has support role for each category.

Financial Leveraging (Red): Does WRRC provide monetary support or in-kind match? Does WRRC derive monetary support from the program?

Report dollar amount.




Mission Focus (Green): To the best of your ability, report % Research, Education/Teaching, Extension/Outreach. Total must add up to 100%.

Partners (Purple): For this matrix, we will define “Partners” as anyone or any group who: 1) has a collaborative role in the project (helps in planning
and implementation, e.g., co-authors on a grant); 2) has a supervisory/guiding role (e.g., WRRC EAC); 3) benefits from the project (e.g., middle-
school students attending APW Field Days).

¢ Respond with numbers of partners in each partner category in appropriate boxes.

o Metrics will be collected on total outreach per year in each category



